




















“damage at the zip-code level as measured by FEMA was positively associated with stronger climate change 
beliefs even three or four years after the extreme flooding event our study examined”

“A number of studies also find that individuals are more likely to report weather conditions such as drought 
and extreme heat affected their acceptance of global warming when such conditions were occurring in their 
region.”

“Our primary finding is that individuals who live in counties that experience drought have a higher 
tendency to make behavioral changes to conserve water and make small financial investments to conserve 
water”









• A recent survey found 60% said they were prepared to pay more for an eco-friendly product or service, 
but only 4% applied this thinking to energy. Only 1 in 10 said they wouldn’t consider switching to a 
green energy supplier, but only 15% actually used green energy*

• Research has shown gaps between stated intention and action when it comes to sustainability in 
everything from clothing, to FMCG products, appliances and small electronic goods, utilities, finances, 
home improvements

• Part of it is probably due to people (even subconsciously) wanting to appear ‘good’ in surveys but there 
are other barriers too – more sustainable products and services can be more expensive, harder to 
access and in some cases are perceived as worse/less effective
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