Mission - the value of water

5 Whys Activity

Because ...

water has to go further growing population
- finite ammount

Because ...

Living longer,
More housing, more infrastructure, more time in household
less nature reserves - wfh/garden time...use
more

Because ...

Tech advancement,
healthcare

Scientific breakthroughs
fast changing - people's
choices

4.Why ... ? Because ...

Thinking is individual Social media/fake news -

encouraged to follow

- not thinking as community
tribes/blindsided

5.Why ...? Because ...
Encouraged to consume - fast

fashion / fast food / eat foods
using so much water

Our final why

World circulates water
doesn't create more
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Barriers ldeas to overcome them




Accelerators ldeas to use them




expert days. Words WAVE Clocking off early

The return of parkrun
chaos

summer PARROT

making TV SR
history . Health

o' ﬁ" Rebellion

My secret diary S

knowing
your health
is safe

dl'iVEI‘S rebellion



| can't sleep
tonight,
Everybody's
saying everything
is all right

If there's
hope and
love across
the nation,,,,

Music

Value of Water Inspo
Spotify

Pour your
misery
down....
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45 million vulnerable people
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down by 173,000

No 10

files on 10,000 Britons

Fast800 seven



2020 Baku Trampoline World Cup - Highlights Synchro
and TumblfRg ®mpetitions

2020 Italian Grand Prix: Race Highlights

YouTube

Relax 3 Minutes - Rainforest Animals, Waterfall and Rain

SBHHEs

beauty in your nature/from
The SKY is no limit for HIGH-FLYING dance troupe X1X surroundings, .
Crew!'P'B&T 2020 important to preserve source Is bESt Jellyfish Aquarium ~ Relaxing Music for Sleep, Study,

Meditation & Yoga **§tf%ensaver * 3 HOURS




Why is this the freshest &
most compelling direction?




STORYTELLING CANVAS

SUBJECT

What is the story about?

GOAL

What do you want to
achieve with this story?

AUDIENCE

What is your story's

neads?

audience? What are their

DESIGH A
BETTER
BUSINESS

BeFORE

What does your audience think,
feel, know, want, before they have
experienced your story?

1. SETTHE SCENE 2. MAKE YOUR POINT

What should be set up or ex-
plained?

@ @ @ @ @ | BY DESIGMABETTERBUSINESS (0N

What do you need to introduce? . The audience’s A-Ha moment.

3. CONCLUSION

+ The end of your story. What is the

conclusion? What is your call to

+ action?

AFTER

What does your audience think,
feel, know, want, after they have
experienced your story?




